IMPACTS OF RISING COSTS FOR
INCONTINENCE SUPPILES

Unsustainable market pressures are making it harder for HME providers to provide essential
incontinence supplies. Action must be taken to protect access to care.

A SYSTEM OUT OF BALANCE:

HME providers face rising costs 74% 46%
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Respondents report that reimbursement
policies, inflation, Third Party Administrators (or
payer alternative payment arrangements), and

challenges managing operational costs

negatively impact their ability to provide
disposable supplies!
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1) National AAH supplier market impact survey, March-April 26. 2) AAH analysis of Medicare DMEPOS a a I I o M E c a R E
supplier, Jan 26. 3) partnership.com/blog./post/fedex-ups-general-rate-increase

American Association for Homecare

Note: Home Medical Equipment (HME) providers are also referred to as “suppliers”


https://www.partnership.com/blog/post/fedex-ups-general-rate-increase

	IMPACTS OF RISING COSTS FOR INCONTINENCE SUPPILES
	A SYSTEM OUT OF BALANCE:

	20%
	95%
	SUPPLY CHAIN DISRUPTION
	67%
	21%
	48%
	84%
	25%
	1 in 5
	37%
	MARKET CHALLENGES



